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According to the principles of lifecycle

management, retaining existing clients is

more profitable and less costly for a

business than attracting new ones. This

holds true for law firms today. The industry

has changed significantly over the years,

and the most successful law firms are

generally the ones that use the right

marketing channels and strategies. Whether

you are a solo practitioner or own a law

firm, you would be aware of the importance

of effective marketing, both online and

offline. What you might not realize is that

the future success and growth of your

practice depends on how well you market

yourself.
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 The Unique Challenges Law Firms Face
As a law firm, you are providing a service. You
have to market your skills to potential clients.
You have to show them that you can help them
solve their legal issues effectively. If you don’t,
you cannot expect clients to just show up at your
door. You may be the most skilled lawyer in town
and have the experience to back your expertise,
but until and unless your prospective clients
know what you offer, you won’t get any business.
This is what you have to achieve through
marketing. You have to show your target
audience that your skill set is suitable for solving
their problems.

The Changing Marketing Dynamics
Creating awareness is the name of the game. You
have to choose the right marketing channels.
While using the conventional means of marketing
your services work, such as newspaper ads, there
has been a paradigm shift in the ways law firms
market themselves. You have to create a brand,
and for that, establishing a strong online
presence is a must.

You have to make yourself accessible and
available to anyone who requires your services.
More people search for law firms online than
offline, and you have to position yourself
accordingly to be discovered. 
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 The Increasing Competition
There is also the increasing importance of standing out in
the crowd. The number of law firms is on the rise and there
are always lawyers breaking up from big firms and setting
up their practices. This means the competition is constantly
growing and you have to carve a niche to attract customers.
Given the high level of competition, defining your firm’s USP
can be a challenge. After all, there are law firms practicing
in every niche and area of the law. The key to stand apart is
building a brand, and for that, effective marketing is
essential.

Keeping the abovementioned points in mind, it is quite
obvious that law firms cannot thrive in this day and age
without effective marketing. Your law firm needs to choose
the right channels through which you can market your skills
and focus more on online marketing than offline. Finding
the right balance between the two will give you the
exposure you need to attract new clients and you will be
more accessible than ever.

So, if you have been ignoring marketing to focus on the core
areas of your practice, change your perspective now to
secure the future of your law firm.

Alan Weiss has over 30 years marketing experience with 11
years sepcialising in the legal profession. Alan is the
founder of Aussie Divorce and Criminal Legal established in
2005 

LAWYERS
MARKETING

CLIMBING UPHILL

https://www.youtube.com/watch?v=dj8odJzEIgU
https://www.aussiedivorce.com.au/
http://www.criminallegal.com.au/

